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Name of station: Barnfield radio
Frequency: 97.2fm
Name of show: Chris and Elise after hours
Name of hosts: Elise Lee
Name of host 2: Christopher Young
Contact details of host 1:
Instagram:@ eliseerinlee
Email: eliselee@hotmail.co.uk
 
Contact details of host 2:
Instagram:@chris24young1
Email: chris24young@gmail.com
 
Running time: 1 hour
Purpose of the show: As the show is a late night show we wanted to create a show that follows a club classics, going out type feel. As we felt that if people are listening to the radio they are most likely getting ready to go on a night out. So to sum up the purpose of our show is to make people feel good and in a good mood.
Audience interaction: Our primary audience is 15-21 year olds non ethnic and gender specific and social group E with. The secondary audience is 13-15 year old aspirers this could be people who look up to the primary audience and want to be like them so they listen to Barnfield radio. Our tertitary audience is 21-29 year olds who may be coming back to Barnfiled to study or people who just like to hold on to their youth by listening to the Barnfield radio. We plan to reach these audiences by being heavily involved in social media by having the hashtag #Afterhours. AS our listeners our quite young they are very unlikely to have disposiable income which is why our competition will work really well as it is something they may not be able to achieve this on their own. This will also fit with both the secondary and the tertiary audience as they are mainstreamers who either want to be like someone else or are trying to stay young and up to date with the crowd. For the tertiary audience we want to play a wide range of throwback songs that will take them back to their youth but the more recent songs will keep them young.
How will your show meet the needs of the brand?: After hours will meet the needs of the brand by constantly informing the listeners of what is going on as they are media savy and want to be in the know. In the news after hours will have a section whereby it is a little less formal and will inform the listeners of all the latest gossip from celebrities. We feel that this will interest the listeners to keep on tuning back in every week. After hours will not only promote its own show but Barnfield radio as a brand by promoting other shows which will engage the audience to listen to on a regular basis.
 
Our show is different because of the style but also because the presenters are going to be playing games between each other as we understand that not everyone wants to ring into the show. Instead of just one presenter we will be having two and because Chris and Elise were friends before hand the show will work different as they have a genuine friendship that will shine through in the radio show. After hours main theme is making people feel good whether they are going out or staying in we want them to feel like they can let their hair down and have a good time. After hours plans on doing this by playing upbeat, happy music. After hours will also include audience interaction by asking them what they are up to by using twitter.
The inspiration for our show was the heart club classics as this is what I feel a late night show should be like as there is upbeat feel good music, and the presenters include the listeners into the show.  We also researched other radio stations to explore how they run their late night shows. From doing this we have picked up so many tips along the way to create the best show we possibly can. From completeing this research we know to involve the audience however not too much as we have to remember that they may be listening to the radio because they want to go out and therefore do not want to be listening to presenters talking all night long.
The long term plans for the show is to hopefully get a huge following for Chris and Elise and to also boost the listening figures for Barnfield radio. In the future we would also like to have an even longer show so we can fit in more and reach out to more people.  By having a longer show we will be able to involve the audience more and more and will hopefully become the most successful show on the station.
 
After hours intends to promote the show through social media e.g twitter, Instagram and snapchat. We have chosen these platforms as our target audience is media savy which means they are often on social meida and are likely to see the adverts for the radio shows which means they are more likely to engage. Another reason is that Chris an Elise are around the same age and therefore they might want to listen in as it could be someone they can relate to because they are around the sme age.
The show will start with an introduction from Chris and Elise. After the introduction the first song will be played, the first song will have a long enough intro that both Chris and Elise can talk over it to introduce the song. As a group the after hours team decided on two minute breaks as our audience is young they will not want to listen to adverts and we do not want them to switch off or to another station so we have made this decision to keep our following. We will tell the audience about the competition and how to enter then later on in the show we will announce the winner. We will then play some more songs then go to another ad break after this we will have some ad – lib from the presenters which will then go into another song, after this we will have the quiz between the presenters then announce the winner for the competition, then social awareness message then say our goodbyes then final song. We have chosen this structure to keep the audience engaged with the show in order for our listening hours to increase every week.
 
 
22:00 - Introduction of presenters
22:01 - Play 2 songs
22:07 - Advert Break
22:09 - Talk about competition
22:10 - Play 3 songs
22:19 - Talk, News + Weather
22:22 - 2 songs
22:28 - Advert Break
22:30 - Quiz between presenters
22:35 - Play 2 songs
22:41 - Advert Break
22:43 - Competition Reminder
22:44 - Presenters Chat
22:46 - 2 songs
22:52 - Advert Break
22:53 - News + Safety Awareness
22: 56 - Goodbye from presenters
22: 57 - Final song





