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Treatment sheet$
Production title:
	Synopsis: outline your story in a few short lines. Genre, characters and any other key information should be placed here. 

	Have you always dreamed of being a professional footballer? Do you think you could slam dunk better then Lebron James? And do you think you can run faster than Usain Bolt? Do you also were Nike?  
Our advert follows the lives of three young aspiring athletes who are practicing football, basketball and running. We see the athletes practicing their sports in everyday locations wearing Nike clothing. We then see shots of each of these characters tying their shoes in different ways and at the end of the advert we then see all of the characters as professional athletes.  
Our hashtag for the advert is #howyoutieyours   which is asking people how they tie their laces. Our advert shows young people going from practicing on the streets to being professional athletes because they wore Nike. We believe this will inspire young children to wear Nike as they will believe that by wearing Nike you can become a professional sports star too. 


	Audience: describe the target audience for your product. Consider all areas of classification (age, gender, ethnicity, socio-economic etc.) 

	Our target audience for our advert is 18-35 year olds of any gender, race or religion they should be C2-DE, we have chosen to use this group of people because they will be the types of people who are interested in sport and should have enough money to be able to buy Nike products. Even people who would be E socio-economic class would be able to save up to be able to buy the Nike products as they are not a label brand that is overly expensive. Our secondary audience for who will mainly be interested in the hashtag will be 14-17 year olds of any gender, race or religion who will also come from a socio-economic background of C2-DE so that their parents or even they will be able to buy the products. We decided to choose this age group as our secondary audience because they are often on social media therefore they are more likely to see the advert and hashtag.  


	Cast and Crew: names and responsibilities  

	Elise Erin Lee Director: The director has a key role in choosing the cast members, production design, and the creative aspects of filmmaking.
Chloe Jessica Painter:  The director has a key role in choosing the cast members, production design, and the creative aspects of filmmaking.
Chloe and Elise both decided to take on this role and work together because they feel that they can already vision how they want the advert to look and they have some really good ideas. 

Callum Ruocco Camera operator:  A camera operator is someone who records images that entertain or inform an audience. Camera operators capture a wide range of material for TV shows, motion pictures, music videos, documentaries, and news and sporting events. Most work in the motion picture industry or television broadcasting.
Callum chose to take on this role because he feels that by being Camera operator he will have an important and challenging role to make the advert look how the directors and producers want it to look. 

Ramneek Syan Producer: Commercial producers who work for regional television stations may participate in all parts of creating the adverts including writing, shooting and editing. During the production process, advert producers may be responsible for making sure crewmembers and cast members are on time and on budget.  Ramneek chose to undertake this role as she felt she is a very organised person and that she could use that knowledge to keep others organised at all times during pre-production production and post-production. 
Cassius Lawrence Production assistant: Job Description of a Film Production Assistant.  A film production assistant works on a movie set in a support role, providing assistance to crews of various departments. Their tasks might include helping out with the construction of sets, keeping wardrobes in order, and performing general office duties.  Cassius decided to undertake this role because he wanted to show that he can also be organised and that he can also organise people however did not want to yet take on a higher role. 


	Intentions: what do you hope to achieve with this film?

	As we are representing Nike we would like to stay within the brand values of Nike. Nike’s adverts are known for not over showcasing their brand and products and instead inspiring their audience. Our intentions for the advert is to inspire the younger generation by showing them that even the best started in everyday locations like the streets and now they are playing in huge stadiums with thousands of fans. We hope to inspire the youth of today to become active and to make the right decisions.


	Filmic style/editing style: types of shorts, camera movement, transition, effects etc. 

	In our advert we will be using a variety of different shots to showcase the Nike products and to keep it within our intentions of the advert.  


	Music/score

	The music we will be using in the advert is Run boy run by Woodkind, we chose to use this song because the song is upbeat and quite inspirational and therefore works well with the narrative of the advert. 



